YOUR VERY OWN
F'N LEMON

Cut out and fold along the
black lines. Tape gray
tabs together to form
your lemon

In Person:
Print an agenda
and stick to it.
Take good notes.
Send notes

to client.

Email:
Best for short,

concise messages.
Bullets good,
novel bad.

Phone:
Send a “premail”
detailing the call’s
objectives. Always
follow up.
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Explain:

Adapt:

Find out how Show the client
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communicates.
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affects the
project.
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Working with

Indecisive Clients

by Jesse Harding
www.jesseharding.com
twitter: @jdawg



